Virginia Slims 

Trigger Incentive/RedempOon Projections 

Final Projected Redemption Results - 98:01 - 98:11 (12/29/97- 11/1/98) 
Offensive Cartons 


Offertsare Bmads Listed BasedJto on # of Coupons Distributed 
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Newport 

# of Coupons: 529,819 
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Capri: 

# of Coupons: 657,612 
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More: 

# of Coupons; 547,355 
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Salem: 

# of Coupons: 863,701 
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Eve: 

# of Coupons: 227,199 
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Style: 

# of Coupons: 11,816 
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** Please note: Cycle 98-10 and 98-11 did not run nationally. See attached for market/value breakout 
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